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A An optimist may see
light where there Is
none, but why should
a pessimist always
run to blow it out?
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AP hone therefore, IAm.

- “Sorry! AV(2dz, Ol yQu 2dz
ARl We wil pay you customers what they
? , ﬁ; $100 Credit want and then try to give

It to them. By the time
you get it built, they will
want something new.

A | want to put a ding in
the universe.
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means the funda eduction of the role
of politics and public policy in society to
expanding free markets and individual
Iberties.

A OO2NRAY3I G2 20KSNAZ
most viable alternative to the authoritarian
State and the tyrannical market
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Ats institutional forms are distinct from those
of the state, family, and market, though Iin
practice, the boundaries between state, civil
socliety, family, and markets are often
complex, blurred, and negotiated

A_ondon School of Economics, Centre for Civil Society
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APrint Culturec 14541939
AElectronic Culture; 19392000
Migital Erac 2000-?
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Timeline of Communication tools

All the innovated communication

3000 BC: communication drums, horn tools in the BC era, where only
2400 BC: couriers, first postal systems the postal system, and the
newspapers are still in use till our
59 BC: first newspaper days.
100 AD: paper [T
Communication tools during the

1500 enci 1900 yeas AD.

16th century. e flags >- Almost all of these tools are still

3000 BC: papyrus

Le0aD senl1ahore. jines used till today, with heavy
1800s: typewriter enhancements to stay in the

1838 : telegraph. market, through convergence
1848 : telephone. with later tools.

1896 : radio.

1897 : computer |
19th century: Signal lamps
1927 : television The early days of computer,

1960s: computers and text editors networking, and internet.

1969 : computer networking
Tools Categories (color coded) 1983 : Internet
1980s : Mobile; 1G networks
Early 1990s : Mobile; 1G networks

Audio signals Late 1990s : Mobile; 2G & 2.5 networks
Optical and Audio signals 2000s : Mobile; 3G networks

2012: Mobile; 4G networks

The era of
Telecommunication

By: Mhd Alaa Al Khourdajie
Sources: 1- Wikipedia - Hisrtory of Telecommunication
2 - Book: Mobile Marketing: By: Alex Michael & Ben Salter
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Mobile Marketing

Of the world’s

4 billion

mobile phones in use,

are smartphones
and a whopping

are SMS enabled
¢ are not SMS enabled)




facebook.

How the world's largest social network site has reached juggernaut status.

Facebook compared to countries

400 million
308 million
' @ |
147 millien 127 million — ol L
81 million g
E . 61 million
Facebook Russia lapan Germany LK



Facebook
Vs
Twitter
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ARE WE
SODICTED
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% 6%

CAN BE INTERRUPTED
BY AN ELECTRONIC
MESSALE DURING SEX,

27%
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CAN BE INTERRUPTED BY
AN ELECTRONIC MESSAGE
DURINGC AMEAL

UNOER ovIE %
YEIASS OLO YEARS LD

24% 2%

CAN BE INTERRUPTED
BY AN ELECTRONIC MESSALE
WHILE IN THE BATHROOM

——

22% %

-

CAN BE INTERRUPTED BY
AN ELECTRONIC MESSACSE
OURING A MEETING.

) 15% OF PEOPLE UNDER 25 YEARS OLD CAN'T GO MORE
' THAN A COUPLE HOURS WITHOUT CHECKING IN ON FACEBOOX

7~
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7% OF PEOPLE OVER 25 YEARS OLD CAN'T CO MORE THAN
‘ A COUPLE HOURS WITHOUT CHECKING IN ON FACEBOOK.
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College Grads ' "‘/»_‘ Earn more
than S7100k

Males 23 (7596 y
per year i

/ ( Asia-Pac Bi
b= oo oggers
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US A 2 EU 6%
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INTAKE
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ge distribution on social network sites
ecd States, data sorted by average age per site, youngest at the top

0%
Bebo |

MySpace
Xanga
Friendster
Hi5

Tagged
LiveJournal
Last.fm
Reddit

Ning
Facebook
FriendFeed |
Digg
StumbleUpon
Twitter
Slashdot
Delicious
Linkedin
Classmates.com

Data sowce: Google Ad Planner (United States demographics dals)
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THE CMO’'S GUIDE TO:

THE SOCIIAL LANDSCAPE

2070 IS THE YEAR CMOS WILL HEAVILY INVEST IN SOCIAL MEDIA. HERE'S A GUIDE TO
HELP YOU UNDERSTAND HOW BEST TO LEVERAGE MAJOR SOCIAL MEDIA SITES.

WEBSITE

content

Thare webpages

SIL

A social news site

the site = home Dege

==
= del.icio.us

A social Bookrmark

T S—
Narens and stonos
bookmarked pag

CUSTOMER
COMMUNICATION

Great for engaging people
who Uke yowr brand, want
to share thewr opinions, and
" o A

contests.

Unnecessary to spend too
ruch time on this, thoogh
properly tagzed photosets
of company events can helps
customers put a face on the
team behind your brand

Not the primary focus, but cus
tomer engagement opportuns
ties are possible by answerios
ncustry retated Questions.
establishing yourself

expert i the Seld

Whether you seck to entert
Inform. or both, video is a
o

v <
=

s your
redia sauvy.

Not the site's primarny strength,

ment. can be promoted

Paid StumbleUpon traffic can
of

The community is fickle. and
anything perceived as spam
will be destroyed Howawve

look deep into the categorized

"subredditsT to unearth srmatl
niche communities, and you
could get valuable feedback

BRAND
EXPOSURE

oK. =

BAD?

TRAFFIC TO
YOUR SITE

ial can be large, Hut

Tor MAAsks site: Fotame = Eion i
weath

an = wiral way. helping your
v stand cut from the

Facebook brand pages are sreat

Erows your Brand presence.

v related

Participation i indu
Photos.

Eroups meght et your

Promotion i an art forr
Promote your brand too heau-
ity and turn off followers, yet
dont promote enough and
recedive Uttle attention

Traffic is decent and on the

and counters.

uniQue visitors to SO to your
site

and thes yousr Brand, By
people with similar interests,
but numbers will be small

Effective for personal beanding
A dermonstrating your organi-
- ==

Opportunities are huge, espe-
(lallv e ob'e(tnve
£ your

ey
Doesn't read like an ad. or your
site might be Banned for beins
Swerly commercial

A paid carmpaien can be zood

SEO

Value to your site's SEC
[

i i MSlea St s
SEE AL e ek e Y s
and in

Traffic goes to the videos. 1If
the gosl is to get traffic back to
your site. then add = hypeorimk
in the video description, but
don't expect traffic to correlate
closely with wvideo views

The srandfather of traffic
=pekces, 2o become active i the

¥ or fiod o
= If your site = corporate. then

St Sous = mececesremr . AT T
Soman to establish yourself as &
Leader

Get in the moderators’ good

e you hawve a chance

to hit absolutely massive o
but it's a long shot

I Reddit loves you, then traffic
= often right wp there with Dizg

Mot as biz as it

G-
Fecurring monthly wisitors

Boitaing fbound tnks
Very high paze caok
—

Bt that'= aboot

Very zood for budding tinks
Back to wite because videos
N

Betting Linked to by bloggers
akes

ry good If your story
o

P
rank well, too

I you make the front peage of

Make the front page
ey reputable sites will peck
v. Benerating walu

wp your sto.
xtending

cona
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SOCIAL WEB - REPUTATION MANAGEMENT CYCLES

| Active Reputation Management |

| Passive Reputation Management |

@© Laurel Papworth 2008

REPUTATION

Evolves from activity in the
network - tone and quality,

The profile deepens
through our choice of T
avatarfimage and more targeted
connections with friends, connections
groups, events, \_/
applications/widgets
PROFILE selected

content submitted,

'DENT'TY comments, discussion, roles

voluntarily undertaken

Initial cursory [
description in My refinement

Account or and detail
My Profile page \/

www.laurelpapworth.com

TRUST

Is the end product judged by other
members based on your profile,
identity, and reputation in the network.

The network perceives high trust
members as influencers and
evangelists

improve content

e/
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SOME RIGHTS RESERVED
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10 LEVELS OF INTIMIACY IN
TODAY S COMMUNICATION
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